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UNITED STATES

HOUSING STOCK
  Owner Occupied
  Renter Occupied
TOTAL

FENCING & LANDSCAPE WALLS

TYPE OF EXPENDITURE
Households that Spent Money on Outdoor Structures
  Covered porch
  Deck
  Stoop
  Patio
  Walkway/Sidewalk
  Dock or pier
  Driveway
  Fence or privacy wall
  Landscape or retaining wall
  Railing
  Other

TYPE OF FENCE
Square Feet of Fence
  Wood -- vertical boards on alternating sides
  Wood -- vertical boards on one side
  Wood with horizontal rails/boards
  Wire with wood posts
  Metal (chain link, wire w/ steel posts)
  Wrought iron
  Aluminum
  Wood/Plastic composite (Trex, etc.)
  Other Plastic (PVC, fiberglass, vinyl)
  Stone (natural or synthetic)
  Brick
  Concrete block
  Pre-cast concrete
  Poured concrete
  Other
TOTAL

FENCING & LANDSCAPE WALLS MARKET DEMAND DATA - REPAIR and REMODELING for SINGLE FAMILY and MULTIFAMILY DWELLINGS

REPORT CONTENTS: Data on households that spent money on fencing, and landscape walls to include type of fence and landscape wall and square feet of the material used for fences and 
landscape walls, such as wood, wire, metal, wrought iron, aluminum, wood/plastic composite, other plastics, stone, brick, and concrete.

REPORT DESCRIPTION: Consumer sales (homeowners/renters), Average Household Purchase Rates, Statistical Data, 5 Year Forecast, Historical Data, Market Share, Market Size, Market 
Demand Data, and Total Purchases for residential repair and remodeling of Single Family Homes and Multifamily Dwellings (Single-Family Attached/ Townhouses/ Duplexes/low-rise 
apartments). Data available by US totals, Nine US Census Divisions, and state-level; whether the materials were purchased and/or installed by a professional, and place of purchase.
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FENCING & LANDSCAPE WALLS MARKET DEMAND DATA - REPAIR and REMODELING for SINGLE FAMILY and MULTIFAMILY DWELLINGS

TYPE OF LANDSCAPE/RETAINING WALL
Square Feet of Wall
  Treated lumber
  Mortared concrete blocks
  Stacked concrete blocks (NO mortar)
  Poured concrete
  Stone (natural or synthetic)
  Brick
  Other
TOTAL

PURCHASED BY A PROFESSIONAL CONTRACTOR
Square Feet Purchased Annually
  Yes
  No
  Not sure
TOTAL

INSTALLED BY A PROFESSIONAL CONTRACTOR
Square Feet Purchased Annually
  Yes
  No
  Not sure
 TOTAL

PLACE OF PURCHASE
Square Feet Purchased Annually
  Home center
  Hardware store
  Specialty store
  Lumber yard
  Discount store
  Other
  Not sure
TOTAL
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